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Welcome 



Agenda



Communication Information Entertainment

Discovery Transactions Creation

Consumer behaviour



Pre-PC Era
(1980)

PC Era
(1995)

Internet Era
(2000)

Consumer Era
(Today+)

Consumer (R)evolution

Connected

Informed 

Choice

Personalized

Anywhere, 

Anytime
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The revolution of 

“fast and cheep”

Technology

The race for 

“a free long tail”

Business

Two strong drivers for change

http://www.longtail.com/the_long_tail/WindowsLiveWriter/cover.LO.jpg


Yesterday’s  big Debate

Software Service



Microsofts Strategy: 

Best of both worlds

Software Services



Business Models (non limited to IT)

$228B today, growing to 
$305B by 2010 

$27B+ today growing to 
$80B+ in 2010

$2B in Music Downloads

$1B in Ringtones

$52B sold on eBay in 
2006

$10.7B sold on Amazon 
in 2006

$113B for Internet access, 
growing to $200B by 2010

IPTV growing
to $17B by 2010



The Microsoft Cloud
~100 Globally Distributed Data Centers

Quincy, WA Chicago, IL San Antonio, TX Dublin, Ireland Generation 4 DCs



Video : http://www.youtube.com/watch?v=jkTsZUzCkcI

http://www.youtube.com/watch?v=jkTsZUzCkcI


A Glimpse Ahead

• No SciFi

• Vision of the future 





Agenda



Top Decision takers Challenges in 2010

1. Quantify & measure the value of 

marketing investments

2. Grow customer knowledge, insight & 

conversations

3. Upgrading the efficiency & 

effectiveness of the marketing 

organization

53%

46%

Source: CMO Council Marketing Outlook 2009

43%



Passive Engaged>

Interrupt Relevant>

Mass Targeted>

Broadcast Interactive>

30 Seconds Extended time>

Advertiser Control Consumer Control>

Publisher Timetable My Timetable>

Single platform Multiple Media Platforms>





Nike

We’re not in the business of 

keeping the media companies 

alive.  We’re in the business of 

connecting with consumers.

Trevor Edwards
CVP Global Brand and Category 

Management, Nike

Traditional Media Spend

1996:    55%

2006:    33%



But the consumer changed

convertassistinformentertain connect Website

IP TV

Social

Video

GamesBanner

Organic
search

Email

Mobile

Widgets
Paid 

search

Website

SearchBanner

Life used to be easy



&
&

Marketers need to track, 

measure

react as never before. 

Toconnect

integrate
marketing across all media.

The opportunity…



…. The Solution

Customer

Insight & Agility

Audience

Target & Reach

Engage & Excite Relationships & Sales



Video NATAL

You are the Controler

http://www.youtube.com/watch?v=p2qlHoxPioM

http://www.youtube.com/watch?v=p2qlHoxPioM



