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What are the most important technological changes, 

for the consumer, in the near future ? 

Your INPUT



Communication Information Entertainment

Discovery Transactions Creation

Consumer behaviour



Pre-PC Era
(1980)

PC Era
(1995)

Internet Era
(2000)

Consumer Era
(Today+)

Consumer (R)evolution

Connected

Informed 

Choice

Personalized

Anywhere, 

Anytime
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38 years

TV
13 years

Internet
4 years

iPod
3 years

Facebook: 
100M 
9 months

5



Video NATAL

You are the Controler

http://www.youtube.com/watch?v=p2qlHoxPioM

http://www.youtube.com/watch?v=p2qlHoxPioM




The revolution of 

“fast and cheep”

Technology

The race for 

“a free long tail”

Business

Two strong drivers for change

http://www.longtail.com/the_long_tail/WindowsLiveWriter/cover.LO.jpg


Yesterday’s  big Debate

Software Service



Microsofts Strategy: 

Best of both worlds

Software Services



Business Models (non limited to IT)

$228B today, growing to 
$305B by 2010 

$27B+ today growing to 
$80B+ in 2010

$2B in Music Downloads

$1B in Ringtones

$52B sold on eBay in 
2006

$10.7B sold on Amazon 
in 2006

$113B for Internet access, 
growing to $200B by 2010

IPTV growing
to $17B by 2010



Microsoft moving to the cloud

CLOUD SERVICES



Video : http://www.youtube.com/watch?v=jkTsZUzCkcI

http://www.youtube.com/watch?v=jkTsZUzCkcI




Agenda



1. Insight 18%

2. Efficiency & Effectiveness 11%

3. Unique Products 9%

4. Integrate On-line & traditional Media 9%

5. Quantify & Measure 8%

What are the Marketeer's Top Priorities?
Your Input.



Top Decision takers Challenges in 2010

1. Quantify & measure the value of 

marketing investments

2. Grow customer knowledge, insight & 

conversations

3. Upgrading the efficiency & 

effectiveness of the marketing 

organization

53%

46%

Source: CMO Council Marketing Outlook 2009

43%



Passive Engaged>

Interrupt Relevant>

Mass Targeted>

Broadcast Interactive>

30 Seconds Extended time>

Advertiser Control Consumer Control>

Publisher Timetable My Timetable>

Single platform Multiple Media Platforms>





Nike

We’re not in the business of 

keeping the media companies 

alive.  We’re in the business of 

connecting with consumers.

Trevor Edwards
CVP Global Brand and Category 

Management, Nike

Traditional Media Spend

1996:    55%

2006:    33%
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Marketers need to track, 

measure

react as never before. 

Toconnect

integrate
marketing across all media.

The opportunity…



…. The Solution

Customer

Insight & Agility

Audience

Target & Reach

Engage & Excite Relationships & Sales





DEMO



Biggest mistakes

In Social Marketing



5 fatal mistakes of 

Social Marketing

1. Believing That a Facebook Page or Twitter Account Will Attract 

Prospects

2. Underestimating Time, Energy and Resources Needed

3. Creating Online Content That’s All About You

4. Viewing a Launch Date is the Finish Line

5. No measurement



Best practices 

for success with

social media



1. Don’t think Social Media

Think Social marketing

eMarketer : 10 best practices for success with social media



2. Know your objectives First

The concept 

must fit with

the objective

eMarketer : 10 best practices for success with social media



3. Trust, trustable, trusted

“Conversations about brands, 

products and services are 

increasingly woven into the 

interactions of social networks as a 

means to connect with others, and 

these conversations have great 

influence even though people aren’t 

consciously asking about brand 

opinions.”

Shiv Singh, vice president and 

global social media lead, Razorfish, 

Search is only at 41%

eMarketer : 10 best practices for success with social media



4. Listening comes first

5. Adopt a Long-Term/Real-Time Approach 

Adweek NY => http://www.youtube.com/watch?v=kSGO6SfaFRQ

Social Media data becomes actionable

eMarketer : 10 best practices for success with social media



6. Add value in the conversation 



7. Be authentic, transparent 

& humble

eMarketer : 10 best practices for success with social media



8. Recruit from your core

Let your fans speak

for you

Most of them have at

least 130 friends they

influence

eMarketer : 10 best practices for success with social media



9. Target the Coveted 

Influentials

• Some consumers have more clout than others

• These so-called influentials, representing about 10% 

• They have an undue influence because of their extensive 

digital networks and perceived expertise

eMarketer : 10 best practices for success with social media



10.  Integrate Social Media with 

Other Online and Offline 

Communications

eMarketer : 10 best practices for success with social media



Joy is what you make of it

BMW X1 Launch



Video



Joy is what you make of it

BMW X1 Launch



Q&A


