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4 Prompts

to explore the marketing strategy for the
launch of sustainable running shoes
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Prompt #1
Customer Persona

e Prompt: "Based on our [product/service]
and target market, create 3 detalled
customer personas. For each persona,
Include demographics, psychographics,
paln points, preferred communication
channels, and potential objections to our

offering."

e Expected outcome: Detalled customer
personas to guide marketing and sales
strategies.
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Prompt #1
Customer Persona
Outcome

o 3 proposed persona by Chat GPT

PERSONA 1: ECO-CONSCIOUS ATHLETE

PERSONA 2: TECH-SAVVY RUNNER

PERSONA 3: BUDGET-CONSCIOUS FITNESS
ENTHUSIAST

o | have selected Tech-Savvy Runner
o See detallsnext page
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Prompt #1
Customer Persona

Outcome Tech-savvy Runner

PERSONA 2: TECH-SAVVY RUNNER

Demographics:

Age: 35

Gender: Male

Location: San Francisco, California
Occupation: Software Engineer

Income: $120,000 per year
Psychographics:

e Values: Innovation, technology, and sustainability

e Interests: Running, tech gadgets, and smart home devices

¢ Lifestyle: Busy professional, tech enthusiast, and fitness-focused
Pain Points:

e Finding running shoes that offer both advanced technology and sustainability

e Limited time to research and shop for new products
Preferred Communication Channels:

e Tech blogs 3

o Email new

e Social media (Twitter, LinkedIn)

Potential Objections:

e Concerns about the durability and performance of sustainable materials

¢ Preference for well-known tech brands over new or niche brands
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Prompt #2
Customer Journey Mapping

e Prompt: "Map out the customer journey for
our [product/service], from awareness to
post-purchase. ldentify 5 key touchpoints
and suggest how we can optimize each to
IMmprove customer experience and increase
conversions."

e Expected outcome: A detailed customer
journey map with optimization suggestions.
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Prompt #2
Customer Journey Mapping
Outcome
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Prompt #3
Marketing Campaign Ideas

e Prompt: "Generate 5 personalizec
marketing campaign ideas for our
‘product/service] targeting [specific

customer personal. For each idea, provide

the campalign concept, key messaging, and
suggested channels."

e Expected outcome: Innovative,

personalized marketing campaign ideas.
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Prompt #3 09/12
Marketing Campaign Ideas
Outcome

1. SMART SHOE INTEGRATION CAMPAIGN

Campaign Concept: Highlig ation of smart technology in your sustainable running

shoes, such as built-in fitn aickers or compatibility with popular fitness apps. Key

ial media ads (Twitter, Linkedin)

* Email newsletters targeting tech enthusiasts

2. VIRTUAL REALITY (VR) EXPERIENCE CAMPAIGN

Campaign Concept: Createa VR e ience that allows potential customers to virtually try on
your running shoes and explore their features in an immersive environment. Key Messaging:
“Step into the Future. Virtually experience the perfect blend of technology and sustainability

with our running shoes.” Suggested Channels:

VR platforms and apps
Social media (Instagram, Facebook)

Tech events and expos

3. TECH INFLUENCER COLLABORATION CAMPAIGN

Campaign Concept: Partner with tech influencers who are also fitness enthusiasts to review
and promote your sustainable running shoes. Key Messaging: “Tech Meets Sustainability.
Discover why top tech influencers are choosing our eco-friendly running shoes for their

workouts.” Suggested Channels:

+ Influencer social media channels (YouTube, Instagram)
* Tech podc and vlogs

e SpDr"|5'DrE'u.’j content on tech websites
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Prompt #4
Omnichannel Strategy

e Prompt: "Develop an omnichannel
engagement strategy for our
[product/service]. Include 5 channels
and explain how they can work
together seamlessly to provide a
consistent customer experience."

e Expected outcome: A
comprehensive omnichannel
engagement plan.
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Prompt #4
Omnichannel Strategy
Outcome
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